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Introduction  

 This is the Spring 2019 edition of Cher-Ami from our newly es-

tablished student editorial board.  The board consists of the Sociology 

Club faculty advisor (Dr. Tina Deshotels), and one student board mem-

ber, Kelly Morgan.  Ms. Morgan served as editor, writer and publisher.  

Kelly Morgan  is a senior sociology major with a double major in Eng-

lish. She enjoys writing and research. Her main areas of interest are dis-

course. Kelly is a member of Alpha Kappa Delta, International Sociology 

Honor Society. After her graduation in December 2018, Kelly will be at-

tending JSU as a graduate students in the pursuit of a Master's degree 

English.  After completely her Master’s degree she plans to pure a Doc-

toral degree in Sociology. In making this edition a success, she  devel-

oped and honed her writing, editing, publication production, providing a 

vehicle to integrate and implement sociological education and develop 

students’ critical thinking through independent editorial judgement.  The 

sociology program thanks her for her hard work.  We wish her the best 

of luck as she pursues her dreams!      

 In this edition, we spotlight the newest adition to the sociology 

faculty, Professor Sociology Dr. Brianna Turgeon in an interview with 

Editor Kelly Morgan. In this interview, you will get an informal introduc-

tion to her and her journey to JSU. We also continue the focus on public 

sociology with articles that highlight how sociology helps us understand 

and explain the world around us.  Some of the articles make the familiar 

strange, calling into question everyday taken for granted realities.  Some 

demystify the strange, helping us navigate an increasingly complicated 

social reality.   In this edition you’ll find student, faculty and alumni arti-

cles, interviews with students and past professors, and a summary of 

opportunities for involvement in departmental sponsored student 

groups (The Sociology Club, WISE, and JSU Students for Equality).    

 We want this newsletter to be valuable to you so please, please, 

please, share your feedback, suggestions for improvement, and above 

all else, your WORDS by submitting articles/musings/images (see page 

38 for a call for participation).   
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Welcome Dr. Turgeon 

Dr. Brianna Turgeon, an Alabama native, joined 

the Sociology department this semester (Fall 2018). 

She went to Mississippi State and received her BA in 

Sociology with a minor in Gender Studies. When she 

started her undergraduate her major was 

“Undeclared”, because, like many, she didn’t know 

what she wanted to do. That changed in the spring of 

her first year at school when she took an Honors In-

tro to Sociology course. Along with the encourage-

ment from her professor, she says: “What really 

sparked my interest about sociology was that it made 

me feel things. Mostly anger and frustration about all 

of the inequality that I felt like I was hearing about for 

the first time. But also a sense of curiosity and excitement at having this different perspective for under-

standing the world.” As an undergraduate she was given the opportunity to work on research with a profes-

sor and, from there, she decided to continue down that trajectory. Dr. Turgeon received her MA and PhD in 

Sociology at Kent State University in Ohio. This semester marked her first time teaching Intro to Sociology 

and she says: “so my classroom became like a lab, testing out different activities and ways of doing things. 

And my dents were incredibly kind and provided immensely helpful feedback on what they enjoyed. Their 

recommendations for things to change in future classes!  must say, it was a pleasure to "introduce" so 

many students to what sociology has to offer and I look forward to getting to know more students in future 

semesters.” 

This semester she also presented her research at the Mid-South Sociology Association Conference. 

Kelly Morgan 
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http://www.jsu.edu/sociology/ 

This semester she also presented her research at the Mid-South Sociology Association Conference. When she 

arrived at graduate school she wasn’t exactly sure what she wanted to study. She figured it out through getting 

involved and working with a professor on their research project on welfare. Dr. Turgeon’s research continues 

to focus on welfare: “especially the stigma surrounding it and how that translates into complex expectations 

for mothers on welfare to manage. I think one of the most interesting things I've discovered is actually some-

thing that I'm working on now! It's about how we expect people on welfare to "feel" certain ways: shame for 

being on assistance and not having a job, pride and sense of self-worth from working, not entitled to any pub-

lic assistance, and always emphasizing how clients should feel motivated. As any sociologist would tell you, 

these types of feelings likely matter to some extent. But we can't rightly say that poverty is a result of people 

not "feeling" the right way. Which is why I'm using my work to not only understand these feeling expectations, 

but to emphasize the importance of not overlooking the structural causes of poverty. Sociology, for the win!” 

During this semester, she also presented her research at the Mid-South Sociology Association Conference. 

Dr. Turgeon is excited about her new academic home and we couldn’t be more excited to have her. Her future 

at JSU is sure to be bright and exciting. We can’t wait to see what else she brings to our community through 

her research and her innovations in the classroom.  

 

Dr. Turgeon Contact: 

Brianna Turgeon, Ph.D.  

Assistant Professor of Sociology 

Jacksonville State University 

325 Brewer Hall 

bturgeon@jsu.edu 

Welcome Dr. Turgeon 

By Kelly Morgan  
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By Karter Johnson 

Capitalism’s Creation of the Shallow Individual 

 Beginning around 1790, the Industrial Revolution was seen as the grandeur of the century then and con-

tinuing into the current time period. There were new and improved products on the shelves of grocery and retail 

stores, but this opened up the stage for people to begin their own exploitation and the exploitation of others for 

personal benefit. Factories and other work options were able to pay low wages to workers for long hours in un-

safe conditions until the passage of the eight hour workday in 1917- over a century later. Over many years, capi-

talism has expanded into every possible outlet known to 

humanity in order to create more efficient and accessible 

products to more and more consumers in the hopes that 

profit will be maximized.  The argument I propose is to 

explain and detail through the use of contemporary socio-

logical theories how the continuation of capitalism cre-

ates and emphasizes a more shallow individual. Although 

I will emphasize the effects of this on the individual, note 

that with the perpetuation of this, society itself will be-

come an expanded version of the shallow individual even-

tually becoming a shell of culture and mass production as 

one and the same. In this capitalistic cycle, human origi-

nality, connection, and other concepts are sacrificed for 

the sake of ever-increasing profit and efficiency. It is im-

portant to understand that I am not insinuating that capi-

talism and a shallow society compliment each other; I am, 

however, stating  that people in a capitalistic society are forced to compete with one another and are forced to do 

what is best for themselves (rather than at the expense of themselves) in order to simply survive and this perpet-

uates deeper with every realm overtaken by a capitalist profit driven motive.  
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Methods and Data  
In order to fully concrete my argument, I am using multiple theories from Theodor Adorno, Herbert Marcuse, Jean 

Baudrillard, Louis Althusser,  and offering those of Jürgen Habermas as solution- albeit, a difficult one . I will main-
ly be using the works of Adorno’s The Culture Industry and Marcuse’s One Dimensional Man in order to describe 

the main effect of capitalism on the individual and the forces it entails in order to strip one of their individuality and 
true freedom. I will then be using Baudrillard’s Simulacra and Simulation in order to explain why society itself is 
unable to reverse the effects of this capitalistic system as individuals. Althusser’s Ideology and Ideological State 

Apparatuses will also be used to extend on this section of my argument. Lastly, I will be pulling Habermas’s Theory 
of Communicative Action to offer a solution to the issue. In addition, I will be using Aristotle’s theory and definition 
of the human “soul” and its necessities in life. Thus, it is necessary to define my use of the word soul. I will be us-

ing Aristotle’s general definition as well as what he philosophized as the three necessities for a happy life and, 
thus, a happy soul. First, the soul needs external goods. These are necessary, but they do have a limit and, in ex-

cess, they become no longer beneficial and are possibly harmful in this state (Ellwood). Second, the person needs 
the goods of the soul and the body. This means things such as character or intelligence and without the goods of 
the body, the goods of the soul cannot be fulfilled; they are linked in this way (Ellwood). The state functions in the 
same way, so without virtuous individuals, the state cannot be virtuous. In certain parts of my argument, Maslow’s 
Hierarchy of Needs will also be referenced and used as a base for my points and references to the theories them-

selves. 

Data Analysis  

  “It proclaims: you shall conform, without instruction as to what;  

                        conform to that which exists anyway, and to that which everyone thinks 
                       anyway as a reflex of its power and omnipresence.” (Adorno, 116) 

 
In the United States, the economic system of capitalism-based on the continuation of mass profit achieved through 
lower cost expenditure and created by ever-increasing efficiency- leads to what Adorno calls the “culture industry”. 
In his work, he elaborates that the capitalist machine is fed at the individual’s (or laborer’s) expense under the 
guise of service to the individual: “The customer is not king, as the culture industry would have us believe, not its 
subject but its object,” (Adorno, 114). Because of this false perception by society, the customer is no longer the 
cause of the culture industry, but rather becomes a manipulated result of it. Without their own realization, individu-
als lose their (perceptual) freedom of choice and begin manifesting their creation of their perception of their identi-
ties through the use of material objects and in a simulated reality that has been fed to them of which they believe 
will bring real harmony. This occurs in Baudrillard’s third “order(s) of simulacra” (which is associated with the 
postmodern age) where  “we are confronted with a precession of simulacra; that is, the representation precedes 
and determines the real. There is no longer any distinction between reality and its representation; there is only the 
simulacrum” (Felluga). According to Maslow’s Hierarchy of Needs, humans- in order- need to attend to their physio-
logical needs, safety needs, feelings of belonging, needs of self esteem, and, finally, needs of self actualization. In 
his argument, each level must be fulfilled to a point before the next level can be achieved (McLeod). However, what 
the culture industry feeds is the perception of fulfillment in self actualization that will lead to fulfillment of needs of 
self esteem and feelings of belonging; this is quite the opposite, which leads individuals feeling increasingly dis-
connected from their environment yet striving for any point of attachment. The individual can perhaps be of little 
blame here. For many, a majority of their life they have been fed the message that this object (truly, any popular 
culture brand or item can be inserted here) will lead to the creation of their identity (self actualization) that feeds 
into their newly discovered confidence with this materialized identity (self esteem)  which will lead to connections 
with others and their environment by those who have also created their identity by purchasing this object (feelings 
of belonging). What many fail to realize, however, is this message is fed to perpetuate a continuous growth in profit 
margin. Why would there be newer versions of everything constantly created even if the changes are even less than 
minimal? With an individual’s self actualization being based on material and branded objects, the cycle of purchase 
must be continued in order to satisfy their needs of self esteem and feelings of belonging. As Baudrillard explains, 
“We have increasingly filled our world with simulations of reality and, mistaking them for reality itself, cannot dis-
tinguish between the simulation and the real,” (493-494). This, simply, is an adaptation made by individuals at their 
expense and to the benefit of the culture industry. 
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In this section, I will be using a more 
ideological base to continue my argu-
ment. By this point, it might come into 
question how society has gotten to 
this point of material identity. As hu-
mans, most individuals need to have 
incentive to do certain tasks even if 
they deem the task unpleasant. In a 
capitalist system, the main incentive 
for a strong majority is that of the 
wage, or money. Usually, the higher 
the wage, the more an individual is 
willing to be uncomfortable or dis-
tressed during a task or job. With the 
decrease of the purchasing power of a 
dollar over time, I argue that the con-
tinual belief in and perpetualization of 
capitalism is based in ideology even 
when it is of harm to the individual 
and, thus, society overall. In Althuss-
er’s work on “ideological state appa-
ratuses” (ISAs) where he states that, 

in order to reproduce the cycle, capitalism must not only reproduce labor power (through skilled workers), but it 
must also reproduce submission to the established order (4) which then leads into a reproduction of capitalism’s 
exploitation of the masses (15). Thus, in order to justify their own exploitation, individuals must have incentives 
and belief in the economic system in place. As mentioned earlier, the main motive of capitalism is money where 
the more of it one has, the better off they feel they are. However, money itself is simply paper with a numerical 
value attached to it, so, in order to become an incentive, the privileges and uses of money is where the justifica-
tion of the system lies. Adorno suggests a main part of this lies in how individuals spend their free time after they 
have most likely spent a third or more of their day (or life, in perspective) in a job they may or may not enjoy do-
ing- most likely- repetitive tasks that earn them money. As also mentioned previously, many individuals are look-
ing for self actualization, self esteem, and a feeling of belonging, and the narrative that has been fed is that “this 
certain brand or this certain object can bring you all of that, PLUS more if you just spend this certain amount of 
money” which leads to many individuals using their hard-earned money to buy material objects. It is fully under-
standable to spend money on necessities that fulfill physiological needs (food, water, etc.) and safety needs 
(housing), but is it necessary to buy a certain brand of, for example, cellphone simply because it’s popular? 
Some would answer no and some would say yes. However, it is critical to contemplate why that answer to a 
group with a paid membership (e.g a country club) is not a necessity but rather it fulfills that perceptual need of 
self actualization (“my identity is in this group/ being in this group is part of my identity”), self esteem (“I have 
more confidence because of the reputation of people in this group”), and feelings of belonging (“Others in this 
group are my friends, or perhaps, even like my family”). Sometimes, these two sides overlap. The third section of 
my ideological argument rests on the privilege of power gained through wealth. With capitalism and the drive of 
profit seeping into every realm of society, accumulation of money grants individuals (or corporations who are 
seen as individuals in the political realm) the power to “create” their world by purchasing political power, power 
over the law, power over other individuals or groups, and other areas via their own economical power.  Each of 
these reasons holds a part in the continual belief and justification of capitalism by individuals, but at what cost is 
it no longer deemed positive when the top 1% now holds 38.6% of the nation's wealth (up from 33.7% in 2007) and 
the bottom 90% now holds only 22.8% of the nation's total wealth (down from 28.5% in 2007) (Depillis)? 

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjLgY_duePfAhUoh-AKHZRtDPYQjRx6BAgBEAU&url=http%3A%2F%2Fwww.citiesthatwork.com%2Fblog-renaissance%2F2016%2F6%2F30%2Fapplying-the-hierarchy-of-needs-to-help-make-ci
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Leading back closer to my original argument, I draw on Marcuse’s work in One Dimensional Man. In a simple 
manner, Marcuse states that, “The people recognize themselves in their commodities-” (122) and described fur-
thermore by Adorno when he describes the (culture) industry as “vacuous, banal, or worse” as well as 
“shamelessly conformist” (116). In relation to my argument, this leads to a mass disconnect between what indi-
viduals need and what they perceive as a need and, thus, throws an individual onto a path of continuous, cyclical 
repetition of trying to fulfill an actual need by conforming to the narrative (or path) that only fulfills the needs of 
the individual for a short period (if at all), but mostly of capitalism. To better explain this, let’s go back to my earli-
er example with the country club. A wealthy individual is looking to fulfill their need for belonging and this club 
has the reputation of being very elite, enjoyable, and connected, so the individual pays their membership and 
goes to the club. After a while, they find they are unable to connect with any of the other members on a deeper 
level than small talk or, if they can and leave the club, these “friendships” are likely to be discontinued. However, 
after joining, their reputation grows as a result of the club’s reputation even though the individual has gained lit-
tle to nothing. This has fulfilled their previously believed perceptual need of belonging and self esteem without 
actually making any real changes to the individual rather than their knowledge that other people view them higher 
than before. This may be enough for them to stay or it may not. In terms of the industrial realm, Marcuse de-
scribes the occurrence where the boss and the laborer are both reliant on the machinery and cannot exist in soli-
tude although it is believed that the boss is the only one in power:  

 
“-as reification tends to become totalitarian by virtue of its technological  
form, the organizers and administrators themselves become increasingly 
 dependent on the machinery which they organize and administer.  
And this mutual dependence is no longer the dialectical relationship between Master  
and  Servant, which has been broken in the struggle for mutual recognition,  
but rather a vicious circle which encloses both the Master and the Servant. Do 
the technicians rule, or is their rule that of the others, who rely on the technicians 
 as their planners and executors?” (126)  
 

Capitalism is at the top of the chain in benefits by this loss of purpose in society’s individuals. When individuals 
have lost sight of their true desires and the (actual) solution to those desires while simultaneously being fed the 
narrative that they must purchase certain objects or activities in order to fulfill those desires, they begin to create 
their identities based on their purchases and, in order to continuously recreate their identity as the narrative 
changes with each new version or advancement of that object or activity, they begin to consume in excess. After 
a while, it no longer becomes satisfactory, but rather, habitual, conformist, and vacuous as Adorno says. While 
individuals are searching for fulfillment for their souls, capitalism is perpetuating a narrative for the consumer 
that they must consume in order to become fulfilled. This is how capitalist societies are able to not only have 
those that passively interact with it, but also to have those that support, believe, defend, and justify it; “it is work-
ing and it is to my benefit”.   

 
In the last section of this, I will be offering a short version of Habermas’s Theoretical Solution of Discourse as a 
(extremely difficult) solution and one of the main impediments to this solution. Most importantly, Habermas em-
phasizes that for this discourse to be successful, it must be free from the influence of money and power. Second, 
Habermas discusses the use of “validity claims” and the usage of them from individuals with rightness claims 
and sincerity claims in mind. The logic (in a broad sense of the word) in discourse must take into account formal 
and informal accounts and include all “relevant information and possible objections” as well as “induction, anal-
ogy, narrative, and so on” (Stanford Encyclopedia of Philosophy). Thus, Habermas offers a solution to this im-
pending cycle of soul-crushing shallowness through discourse in society although it must be objectively true and 
sincere. With the extreme lack and depletion of respectable civil discourse in society, is a true solution ever pos-
sible? Perhaps, but “ We need to expand our own echo chambers.  We need to reach out to other individuals who 
have a different opinion then we do.  We need to engage other individuals in a positive and constructive manner.  
We need to show empathy and sympathy for their beliefs” (Dixon) 
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In conclusion, I have discussed how the continuation of capitalism creates and emphasizes a more shallow indi-
vidual. Adorno described the umbrella of society in The Culture Industry where capitalism is simply a ways to 
profit off of its creation of culture and individual’s creation of their identity through interaction and consumerism 
with this industry. Baudrillard was used as reference to differentiate between what an individual’s real needs are 
versus their perceptual needs and was strengthened Maslow’s Hierarchy of Needs in which I elaborated via 
Maslow that the pyramid is meant to be traveled from bottom to top whereas capitalism creates the idea that the 
bottom two tiers (physiological needs and safety needs) are met and then the top three tiers are reversed (self 
actualization, esteem needs, belonging needs). Next, Althusser’s ideological theory is used to discuss how indi-
viduals in society are able to passively submit, at the least, and defend and justify capitalism at the furthest. Last-
ly, I use Marcuse’s One Dimensional Man to discuss the resulting effects of capitalism in post modernity and fol-
low by offering Habermas’s Theoretical Solution of Discourse as a solution or measure to be taken in society. 
What I hope to emphasize here is that each of these works in compliance with each other to continue the cycle of 
capitalism and cycle of exploitation of individuals. With the continuation of this society will increasingly lose a 
true culture that enriches its individuals and that is not based on material objects. As Baudrillard states, “When 
the real is no longer what it used to be, nostalgia assumes its full meaning,” (497) and the vision of the true and 
the real is what society will crave once the soul of society is rotted by wealth and power.  
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 History of the Word ‘Queer’ 

Abstract 
This essay looks at the history of the word “queer” through 
the use of the Oxford English Dictionary (OED) and the court 
cases of Oscar Wilde. After explaining how the word became 
a derogatory slur, the essay will touch on how the gay com-
munity is working to reclaim the word in a positive way. The 
final information in this essay, also seen as positive reclaim-
ing of the word, in how queer studies are being incorporated 
in academia and explanation of what Queer Theory is. 

 
 
 

The History of the Word “Queer” 
 
The word “queer” has been around and in use in the English language since around the year 1390. In the OED, 
there are five entries, some of which include sub-entries, whose etymologies and definitions differ. In the first sec-
tion of this essay, I explain the five entries by giving their definitions and quoting their etymology. By doing this, I 
am able to show that the word “queer” has not always been used as a derogatory slang word for a homosexual 
person. Its usage began as a verb, than as an adjective, before finally making its appearance as a noun. “Studying 
the history of the term challenges its power.”(Katz 1990) In the second section, I will explain how “queer” became 
a derogatory slur word for a person of homosexual orientation. In the third section, I will explain how sections one 
and two coincide with each other. In doing this, I plan to simply explain how the definition change makes sense 
after you know the history. In the fourth section, I will explain how there has been a positive reclaiming of the 
word. The fifth and final section, looks into the topic of queer academia as another type of positive reclaiming of 
the word. 
 

 

 

 

 

 

 

 

“Studying the hiStory of the 

term challengeS itS power.” - 

Johnathan Katz 

Kelly Morgan  
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Entries in the OED 
 

c1390: v.  
According to the OED, The first appearance of the word and the first meaning appeared around 1390 as a verb, 
meaning: “to ask, inquire; to question.” In this entry the word is said to be derived from multiple origins: “partly a 
borrowing from French; partly a borrowing from Latin; partly formed within English, by clipping or shortening.” 
The spellings in this entry of the OED differ from how it is spelled today. The two spelling variations seen in this 
entry are “quere”, “quire” (Queer, v.1., 2007).  
  
?a1513: adj.1  
The question mark and the lower case “a” that proceed the date in this entry indicate that the first entry quotation, 
that is being used as an example of the word usage, “is the date of composition as opposed to date of documen-
tary evidence.” This entry states that the word “queer” means “strange,  
odd, peculiar, eccentric; also: of questionable character; suspicious, dubious.” The etymology of this definition is 
uncertain but is believed to be derived from the German word ‘quer’ meaning: “transverse, oblique, crosswise, at 
right angles, obstructive, (of things) going wrong (now rare), (of a person) peculiar (now obsolete in this sense), 
(of a glance) directed sideways, especially in a surreptitious or hostile manner (now rare), (of opinion and behav-
iour) at odds with others, but the semantic correspondence is not exact, and the figurative senses in German are 
apparently much later developments than the English word.” This was the most common use of the word until its 
definition became established as a term, frequently derogatory and offense, for a homosexual person and since 
its use has become rare (Queer, adj.1., 2018) 
 
1567: adj.2 & n.1 T 
his entry in the OED has two forms. The first part of speech form, an adjective (adj.2), defines “queer” as “bad; 
contemptible, worthless; untrustworthy; disreputable; obsolete” and, when talking about money “counterfeit; 
forged.” This definition explains the phrase ‘as queer as a two dollar bill.’ The second form, a noun (n.1), defines it 
as “forged or counterfeit money.” The etymology states that the origin is unknown and “the adjective 
forms suggest that this was originally a different word from the adjective form in the previous entry (?a1513)” and 
“the noun forms are apparently due to association with the adjective form in this entry. After the end of the 17th 
century only the noun forms are found, probably as a result of complete identification of the word with “queer” as 
defined in the ?“strange, a1513 entry; from that date onward the senses below have probably been apprehended 
simply as specific uses of the first adjective form in ?a1513.” (Queer, adj.2. and n.1., 2018) 
 

1781: v.2  
The fourth entry has “queer”, for the second time, as a verb. Its first definition meant “originally to make a fool of, 
ridicule; to swindle, cheat; to get the better of” and also meaning later “to puzzle, flummox, confound, baffle.” The 
second definition, in this entry, is “to put out of order; to spoil; also: to spoil the reputation or chances of (a per-
son); to put (a person) out of favor (with another).” The third states “To cause (a person) to feel queer; to discon-
cert, perturb, unsettle” and is now a rare usage of the word. The origin of this form was “apparently formed in 
English, by conversation.” The etymology states that it is partly derived from the definition uses of the adj.1 and 
adj.2 forms (Queer, v.2., 2018) 

1894: n.2  
The final entry defines the word “queer”, in its second noun form, as “a homosexual; especially a homosexual 
man.” This definition is the most common use of the word and it was “formed through conversation in English.” It 
was first used by John Douglas, the 9th Marquess of Queensberry, in a letter to son, Lord Alfred Douglas: “I write 
to tell you that it is a judgement on the whole lot of you. Montgomerys, The Snob Queers like Roseberry & certain-
ly Christian hypocrite Gladstone.” (Queer, n.2., 2018) 
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Origins of “Queer” as a Slur 

 In 1984, John Douglas, the 9th Marquess of Queensberry, 
produced the first written example of ‘queer’ as derogatory slur. 
The Marquess of Queensberry found out about the homosexual re-
lationship his son was having with, the Irish poet and playwright, 
Oscar Wilde. His concern with what a gay sex scandal could do to 
his family’s reputation drove him to find a way to prosecute Wilde in 
any way possible. He accomplished this by leaving a letter for Wilde 
calling him a “posing somdomite.” This letter created professional 
issues for Wilde, because homosexual acts were a criminal offense 
in England until the 1960s. In an attempt to try save his reputation, 
Wilde decided to sue John Douglas for defamation. This was mis-
take, because a ruling of defamation can only exist if the things said 
are untrue. Although it is well known today, Wilde during the time of 
the trial was not out about his homosexuality but could not lie 
about it in open court. Three days into the court proceeds, the law-
suit was withdrawn (History.com Editor, 2018). 
 The withdrawal of the defamation lawsuit led authorities to believe that Oscar Wilde was guilty of gross 
indecency, granting a warrant for his arrest. “Britain’s Criminal Law Amendment Act of 1885 had criminalized 
all sex acts between men as “gross indecency.” On April 26, 1895, Wilde was tried for homosexuality. 
The jury was unable to reach a verdict during this trial, but he was retried three weeks later during which 
he was found guilty on all 25 counts (History.com Editor, 2018). The original letter from the Marquess of 
Queensberry surfaced during these trials, and established “queer” as a gay slur. After the trial, American 
newspapers used the term almost the immediately. They used the term to highlight how homosexuality 
was strange and outside the norm. “The original definitions still remained ingrained within language, but the 
word’s reputation took a downhill slide and slowly but surely became intrinsically linked with hate speech and 
homophobia” (Hall, 2016). 

 
Understanding the Change 

 
By looking at the history of the word “queer” through the OED and the combination of the information pro-

vided about Oscar Wilde’s court cases, it is easy to understand how the word’s meaning was able to change. The 
most common use of “queer”, before it became a slur, was an adjective defined as “strange, odd, peculiar, eccen-
tric; also: of questionable character; suspicious, dubious.” (CITE) Adding this definition and the knowledge that 
homosexuality was illegal, in the United Kingdom and the United States during the time the slur appeared, helps 
one to understand how the Wilde in any way possible. He accomplished this by leaving a letter for Wilde calling 
him a “posing definition was made to apply to homosexuals. As explained in “The Invention of Heterosexuality”, 
by Jonathan Katz (1990), the term heterosexual or heterosexuality did not exist until the 1890s, nor did homosexu-
al or homosexuality. The understanding of what was considered “normal” or lawful sex was through the use of 
religious text. According to the OED, the word “homosexual” first appeared in 1891 (Homosexual, adj. and n., 
2018) and “heterosexual” in 1892 (Heterosexual, adj. and n., 2018). Before the trial of Oscar Wilde, due to its pres-
ence in the letter by John Douglas, “queer” appeared, in reference to a homosexual person, in 1894 (Queer, n.2, 
2018). Based on this, it is easy to understand how a word that meant “strange, odd, peculiar, etc.” came to be as-
sociated with sex acts that did not correspond to those promoted by religion. Simply put, when calling a person 
queer, as a derogatory slur, what one is really saying is ‘the sexual acts you participate in are strange because 
they do not match the ideology of our culture, based on our religious beliefs.’  
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Positive Reclaiming 

 
Beginning in the late-1980s, the label queer began to 
be reclaimed from its pejorative use as a neutral or posi-
tive self-identifier by LGBT people (Queer, n.2., 2018) An 
early example of this usage by the LGBT community was 
by an organization called Queer Nation, which was formed 
in March 1990 and marched in Annual Gay Pride Parade, in 

New York, on June 24, 1990 behind a banner reading "Queer Nation…Get Used To It!".(QueerNationNY, n.d.) Queer 
people, particularly queer people of color, began to reclaim queer in response to a perceived shift in the gay com-
munity toward liberal conservatism, catalyzed by Andrew Sullivan's 1989 piece in The New Republic, titled Here 
Comes the Groom: The Conservative Case for Gay Marriage (Duggan, 2003, p.60). The queer movement rejected 
causes viewed as assimilationist, such as marriage, military inclusion and adoption (Sycamore, 2008). The The 
term may be capitalized when referring to an identity or community, rather than as an objective fact describing a 
person's desires, in a construction similar to the capitalized use of Deaf (Gianoulis, 2015). Several television 
shows, including Queer Eye for the Straight Guy, and the British and American versions of Queer as Folk, have 
also used the term in their titles to reinforce the positive self-identification message. The positive reclaiming of 
the word can also be seen in academia. 

Queer Academia 

 

 

 

 

 

 

 

 

  
 
 
 
“Gender & sexuality studies is a multi-disciplinary field dealing with the various social and cultural aspects of 
men and women. Sub-disciplines include women’s studies, feminism, men’s studies and LGBT studies. Masters 
and Bachelors in Gender & Sexuality analyze themes related to broad fields of interest such as literature, lan-
guage, history, politics, sociology, law, and medicine. A bachelor’s or a Master’s degree in Gender & Sexuality 
Studies give you the insights and knowledge to educate the world against prejudice (new or old), and pretty much 
win every argument against obnoxious creeps. As a sub discipline of Social Sciences, Gender & Sexuality Studies 
teaches you the historic, social, and cultural views of gender representation. By studying Gender & Sexuality, you 
will learn how to challenge old concepts and invest in new ones, modernizing mentalities and approach-
es.” (Studying in United States, n.d.) 

https://en.wikipedia.org/wiki/Reappropriation
https://en.wikipedia.org/wiki/Queer_Nation
https://en.wikipedia.org/wiki/Gay_Pride_Parade_(New_York_City)
https://en.wikipedia.org/wiki/Liberal_conservatism
https://en.wikipedia.org/wiki/Andrew_Sullivan
https://en.wikipedia.org/wiki/The_New_Republic
https://en.wikipedia.org/wiki/Cultural_assimilation
https://en.wikipedia.org/wiki/Same-sex_marriage
https://en.wikipedia.org/wiki/Sexual_orientation_and_military_service
https://en.wikipedia.org/wiki/Identity_(social_science)
https://en.wikipedia.org/wiki/Deaf_culture
http://www.imdb.com/title/tt0358332/
http://www.amazon.com/Queer-Folk-Complete-Second-Showtime/dp/B0000798EY?tag=americaninven-20
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjqycun_uXfAhWtc98KHfedDUgQjRx6BAgBEAU&url=https%3A%2F%2Fizquotes.com%2Fquote%2Feve-kosofsky-sedgwick%2Fone-of-the-things-that-queer-can-refer-to-the-open-mesh-of-
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Queer Theory  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
“Queer Theory originated in the United States and is an approach to social and cultural study which seeks to chal-
lenge or deconstruct traditional ideas of sexuality and gender, esp. the acceptance of heterosexuality as norma-
tive and the perception of a rigid dichotomy of male and female traits.”(Queer, adj.1.,2018) Along with definition, 
the OED presented a quote from 2003, from The Times Literary Supplement, that states “The overriding priority 
for queer theory is to get rid of the idea that some kinds of people, and some forms of sex, are more natural than 
others.”  
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The Welfare Trap 

  

The welfare system in America was created to help the people living in poverty. The welfare system is 

supposed to help those in poverty come out of poverty. Unfortunately, the welfare system often times traps the 

people in the system and they end up never getting out, which is the opposite of initial point of the whole system. 

The benefits are low, but often times better than the low-paying jobs available for welfare recipients. Caseloads 

are high with high turn overs of caseload workers. There is a stereotype that people on welfare don’t want to 

work, when in reality it hurts many recipients more to work than be on welfare. These are just some of the rea-

sons as to why the American welfare system is a social problem.  

The history of welfare started after the Civil War when the country was left with widowed mothers, so 

states stepped in with “mother’s aid” programs (Edin & Shaefer 2015, 11). Then when the Great Depression hit, 

states could no longer support their “mother’s aid” programs, so the federal government stepped in and created 

Aid to Dependent Children (ADC) (Edin & Shaefer 2015, 11). In 1935, under Franklin D. Roosevelt social welfare 

legislation began creating Social Security for the elderly, unemployment insurance, and other programs to sup-

port the needy and the blind (Edin & Shaefer 2015, 11). Aid to Families with Dependent Children (AFDC) was a 

program also created in 1935 that offered cash to those who could prove their economic need and demanded little 

in return. This program had no time restrictions, job requirements, or proof that one was unable to work (Edin & 

Shaefer 2015, 10). Poverty became a very large issue over many years and in 1964, President Lyndon Johnson 

declared an “unconditional war on poverty in America.” Under his “war on poverty” the Food Stamp Program was 

made permanent, federal funds were expanded to fund free school lunches and breakfast to children from poor 

families. Social Security was not only for the elderly anymore, it expanded to serve the poor, and Head Start, Med-

icaid, and Medicare were also created (Edin & Shaefer 2015, 13). President Reagan coined the term “welfare 

queen” which became the symbol for all that was wrong with the welfare system. Negative racial stereotypes sur-

rounded the welfare system for years, but the emphasis of race was more widespread than ever and became 

deeply ingrained in American culture (Edin & Shaefer 2015, 16). 

 

 

By Christina Hoppel  
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In 1996, President Bill Clinton signed the Personal Responsibility and Work Opportunity Reconciliation 

Act (PRWORA), or welfare reform. Personal Responsibility and Work Opportunity Reconciliation Act emphasized 

individual behavioral change rather than poverty alleviation, as the solution to welfare dependency that was bred 

by decades of safety-net entitlements (Shaw, Horton, Moreno’ 2008, 83). Aid to Families with Dependent Children 

(AFDC) was eliminated and replaced it with Temporary Assistance for Needy Families (TANF). TANF was estab-

lished in 1997 to implement welfare reform. TANF, unlike AFDC, declares that government help is temporary and 

has to be earned. There is a federal lifetime limit of five years of assistance, but states are allowed to shorten that 

time. There are work requirements and recipients are required to be employed within two years of assistance, fail-

ure to meet work requirements results in loss of benefits. TANF also offers job training and job placement. 

“Punishments for noncompliance, along with short-term childcare, transportation assistance, and services to 

overcome personal barriers to work, became the tools to instill the ethic of individual responsibility needed to 

leave welfare and become self-sufficient” (Shaw, Horton, Moreno’ 2008, 83). Earned Income Tax Credit was enact-

ed in 1975, providing federal tax relief for low-income working families and is also available for those who make 

income that is below or at poverty level. In order to qualify for the program adults must be employed. In 2009, 

EITC was expanded to include low-earning single and married workers without children, noncustodial parents, 

and parents with adult independent children (Leon-Guerrero 2016, 57). This is not only a way to supplement low 

income, but it allows recipients to receive this tax credit once a year through the income tax system.  

The consequences of welfare reform that we see in our society is that often times with the harsh require-

ments of TANF many recipients find themselves in a worse off condition if they make too much money. This kind 

of welfare reform doesn’t help people get out of poverty, but instead keeps them reliant on the welfare system. 

Taking a raise at work could cause someone to lose their benefits and the raise doesn’t make up for the benefits 

they were receiving from welfare. The welfare system induces this psychology of fear of earning too much. Hav-

ing benefits cut off makes people look at earning income as risky. With the welfare reform, TANF favored strate-

gies that work best for families with modest barriers to employment, but doesn’t offer many longer-term strate-

gies for those who need more than short-term job search assistance to succeed. TANF benefits leave family in-

comes below half of the poverty line in every state. TANF benefits have fallen in value and offer less help in get-

ting families out of deep poverty than in 1996 (Stanley, Floyd, & Hill 2016, 3,5). Families who rely solely on TANF 

benefits to provide basics for their children fall even further below the poverty line than in 1996 in every state, but 

Texas, Maryland, and Wyoming (Stanley, Floyd, & Hill 2016, 3,5). This is why many welfare recipients have to rely 

on multiple welfare programs just to stay afloat.  

State welfare agencies have a dual responsibility to identify and understand their clients’ needs in order to 

properly link clients with services, supports, and work preparation activities that can help them address and man-

age their needs (Meckstroth, Pavetti, Johnson 2000, 9). Very few welfare offices have made progress in imple-

menting strategies for the hard-to-employ (Meckstroth, Pavetti, Johnson 2000, 12). Hard-to-employ welfare clients 

can be those suffering from learning disabilities, domestic violence, mental health conditions, and substance 

abuse. In order to better help those in welfare come off the welfare rolls and find work and become self-sufficient, 

welfare agencies need to be able to identify needs and barriers of their clients, so they can link clients to appro-

priate services and resources (Meckstroth, Pavetti, Johnson 2000, 10). There is also a great need for  
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intermediaries within the welfare office that can help TANF recipients with jobs. Since TANF recipients need to 

find a job quickly, preferably one that lasts, intermediaries are able to link clients who would be unable to find em-

ployment on their own with employers who are willing to hire them (Pavetti, Derr, Anderson, Trippe, & Paschal 

2001, 63). Sometimes there is not enough state funding for government job training and placement programs. 

Many of the jobs available to welfare recipients are mostly low-skill, low-level and low-paying jobs that don’t pro-

vide a living wage and if someone receiving welfare benefits takes that job, they could lose all benefits. The wel-

fare system is geared to maintaining itself. People who work in the welfare business, their jobs depend on it. They 

have very little incentive to get people out of welfare and into jobs because they lose some of their potential in-

come because of that.  

Families living in poverty and who are in the welfare system suffer many consequences. Many times when people 

are in need of government assistance they have to jump through hoops in order to get that assistance and even 

then they could be denied. The poor pay for government assistance with their time (Edin & Shaefer 2015, 2). The 

poor stand in line for hours just to be turned away because they didn’t get there an hour before the welfare office 

opened. In the book $2.00 A Day Living on Almost Nothing in America, Madonna did not think to try to get welfare 

benefits because she tried in the past and was denied. She didn’t think they gave assistance anymore and she 

was just going to be at a loss. Many people in poverty don’t know what programs are accessible to them or what 

they qualify to receive.  

People in the welfare system have to find ways of making cash because the welfare reform did away with cash 

benefits. People in the system sometimes resort to selling their SNAP benefits like Jennifer Hernandez in $2.00 A 

Day Living on Almost Nothing in America, for cash to buy clothing or pay a bill, perform jobs that are under the 

table and not reported to the welfare office in fear of losing benefits, and bartering is very common amongst wel-

fare recipients. SNAP (Supplemental Nutrition Assistance Pro-

gram) is one of the most used welfare programs along with Medi-

caid. These two programs in the welfare system do not require em-

ployment. Often times, people find it very hard to find jobs that 

make up for loss of Medicaid and SNAP benefits. SNAP goes up as 

wages go down and go down when wages go up.  

Someone could be on every government program and still not 

have any cash, which causes a lot of challenges. Cash affords peo-

ple the ability to wash their clothes, buy an outfit at the thrift store, 

color their hair, or purchase new shoes-  any of which can promote 

mental happiness for people living in poverty. Cash is a necessity 

for everyone, even the poor. People like Jennifer Hernandez from 

$2.00 A Day Living on Almost Nothing in America, resort to collect-

ing aluminum cans, or selling their bodies for life’s necessities like 

Madonna and her friend, scrap metal, or sell their plasma people 

living in poverty with no cash will do the most extremes just trying 

to survive.  

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjOkNWZh-vfAhWSct8KHe3dD4YQjRx6BAgBEAU&url=https%3A%2F%2Fwww.goodreads.com%2Fbook%2Fshow%2F23719398-2-00-a-day&psig=AOvVaw1YrFkuPZVGxGsDd-oxXIob&ust=15474791371878
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Welfare recipients can often have a hard time finding work due to lack of their access to nice or clean clothes, 

kept hair, dental care, and even a shower. Many jobs don’t want to hire someone if they don’t look presentable in 

an interview. Someone living in a shelter signals to employers that they are essentially homeless and the employ-

er may not want to take that person on as an employee.  

Many welfare recipients can receive sanctions if they miss 

an appointment with their case worker or violate welfare-

to-work rules. This can result in the loss of benefits. “In 

California, the Family Violence Option let states choose 

whether to provide domestic violence services in their 

TANF programs, including waivers of the time limits and 

welfare-to-work rules. Research shows that women who 

receive welfare experience domestic violence at double 

the rate of all American women, not a dime in federal fund-

ing was provided for family violence services” (Spatz 

2012, 22). This is a major consequence that women in pov-

erty experience. Some states, like Georgia, have “waiting 

periods” for cash assistance for families applying for 

TANF (Spatz 2012, 22).  

One solution that could help families in the welfare system would be by changing the way Earned Income Tax 

Credit is dispersed. Instead of offering a lump sum of money to those that qualify for the EITC once a year, it 

could be dispersed through their paychecks throughout the year. That way they can have the extra income that 

they need throughout the year. Another solution would be the states and the federal government reevaluating the 

job assistance and training programs that were set in 1996. Many of those programs don’t exist anymore because 

of funding. States could pull from areas in their budget that have a surplus or cause incentives for communities 

to help in the bringing back of this program. The program should include computer and technology training. Many 

of the industrial jobs have gone away and have been replaced with machines and technology. State governments 

can help fund classes offering computer skills and technology at the local community college so that those living 

in poverty could attend.  

Subsidized jobs would create more jobs for those living in poverty. The federal government could use the unused 

insurance subsidies to create these jobs. The funds could be dispersed to states to create jobs working on exist-

ing infrastructures that need maintenance along with creating other jobs. This would help people living in poverty 

and on welfare. The fixing-up of old infrastructures is something that doesn’t need much training and it is some-

thing that our country needs. Another solution to the welfare problems is to adjust the loss of benefits when more 

income is being made. Instead of just ripping away benefits to the point that the recipient was better off not taking 

the raise, slowly lessen benefits still leaving the recipient without a financial loss. That would encourage welfare 

recipients to want to work more hours and take offered raises because they won’t be living in fear of losing every-

thing simply because they progressed in their job. This would end the cycle of people never being able to come 

off welfare and give them the opportunity to come out of poverty.  
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 Stephanie’s: The Gendering of Department 

In order to protect the company described in this 

essay, the citations and bibliography has been hidden 

and is available upon request. The work done in this es-

say is in no way lessened by the obscurity of the store. 

Instead of marking the store with an random pseudonym, 

let’s just call it Stephanie’s, since Stephanie did the re-

search and fieldwork after all.  

From the foundation of the company, Steph’s department store’s aim was to gap the divide between high-

er end department stores and discounters; this was one of the big reasons for the success of the store and lead 

to its expansion. The mission statement of Steph’s since its opening in 1962 was to uphold family values and sell 

quality products at relatively low prices to middle America. Currently Steph’s has 1,155 locations and as of 2016 

employs 138,000 individuals.  

 The overarching goal of this organization is to sell products at the lowest possible price while maintaining 

a profit. On the Steph’s website, four values are listed for their purpose: “put customers first, act with integrity, 

build great teams, and drive results.” As an organization, gender is not explicitly seen in its goals, however, 

Steph’s stores separate product on the basis of gender and also markets accordingly. Steph’s is also a gendered 

organization in that retail itself is seen as a feminine field. A study done in 2005 found that “Gender segregation 

was apparent: women dominated the shop floor and the management structures.” Another study found that 54% 

of all retail workers were female, and 63% of all low-wage retail workers were female.  “By the middle of the centu-

ry, most clerical workers were female. As a result, clerical work was re-evaluated as less demanding of skill and 

less valuable… thus, worker’s wages fell”, while retail is a different field from clerical work, it is easy to imagine 

the same thing happening here. Taking all this into consideration, Steph’s is a pointlessly gendered organization 

that undermines its’ own efficiency.  

Stephanie Earwood  
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Steph’s division of labor, on the store level, is divided between: executive managers, managers, depart-

ment specialists, and associates. Executive managers are salaried and are the top of the hierarchy, they are not 
restricted into doing only specific things and have a say in what goes on in every aspect of the stores. A rung be-
low executive managers are the normal managers, these managers are over specific areas within the store. Below 
managers are the department specialists, while certain managers are in charge of certain departments, specialists 
are in charge of one specific department; while all the manager positions are full-time only some of the special-
ist’s positions are full-time, and they do not have the same authority as a manager. Associates are at the bottom 
of the hierarchy, associates work in every department doing a variety of different tasks, associates are not given 
specific positions but will work few or one specific position based on skills and characteristics of that associate.  

 
As stated prior, retail is a feminized field and most of the labor is female; speaking from personal experi-

ence, this is anecdotally true as the majority of employees at Steph’s 1234 identify as female. Of the two executive 
managers, one is male, but he is ranked lower than the store manager who is a woman of color. Of the four re-
maining managers they are all women except for one man, who self identifies as homosexual. For management, 
there is a feeling that women can hold any of the positions but there are only some that men can hold; there has 
never been a male manager over the intimates (feminine underwear and sleepwear) department. This is evident in 
Pettinger’s research as well “The assistant manager of ladieswear and all senior sales consultants on ladieswear 
were female. Women were more likely to work in men’s departments than men in women’s departments.” A simi-
lar feeling for the department specialists exists, women can hold any position but only men can hold the men’s or 
shoe specialist’s positions; it is probable that they would never consider a, straight, man for the misses’ position 
or men at all for the children’s position. Similar still, male associates only work in “male” departments, but female 
associates can be placed in any department, even unloading truck and online order distribution. Definitively male 
tasks are to carry heavy items around the store or out of the store for customers, as well as working with any-
thing involving technology. Additionally, Steph’s executive board has two female members, one being a woman 
of color, and three male executives, including the CEO of the company. Steph’s first woman CEO will take office 
in 2018.  

 
Steph’s offers full-time employees health insurance among other benefits. One of these benefits is twelve 

weeks of maternity leave, as well as an adoption assistance program that offers reimbursement for adoption and 
two weeks paid time off. Full-time employees receive paid time off and are allowed to use it however they wish for 
example maternity leave; the higher up the position in the company the more paid time-off they are allotted. While 
women dominate the retail field, women earn 69% of what men earn on average, based on Wall Street Journal’s 
examination of the pay gap; on average men earn $38,340 and women earn $24,358.First-line supervisors of retail 
sales workers earn 72% of their male counterparts; men on average make $45,544 and women make $32,942. 
Comparing these statistics to Kimmel’s 2013 statistics, there has been a 1.5% increase for retail workers, but a 
6.7% decrease for first-line supervisors. Information for Steph’s specific wages are not of public access, but pub-
lically all associates start off making around nine dollars an hour, with a maximum of 26 hours given to part-time 
and 40 hours for full-time. Personal anecdotes from coworkers however, suggest that there are gaps in pay be-
tween associates. Executive managers, specifically one, on several occasions has stated that talking about pay 
with other employees is against company policy, when no policy exists. Former coworkers were  discussing their 
wages and realized none of them were making the same and some were making more even though they had 
served less time, when the subject was brought up to management the fake policy was brought up and it was dis-
missed. Personally speaking, a similar conversation with the same manager was had; this idea that discussing 
wage is taboo and unprofessional, feeds the wage gap by keeping people blind to what their counterparts are 
earning. Among other coworkers of the same cohort there is not the same pressure to keep up this practice, but 
among older coworkers and management it seems to still be a practice.   
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Steph’s hiring practice fluctuates depending on time of year and has evolved over the years; additionally, 
the manager doing the interviewing process also affects hiring practices. For seasonal hiring, most retail chains 
just need people to help with the surge of holiday product and shoppers, so as of recent they have been conduct-
ing group interviews. From hearing from other coworkers these interviews are like a classroom setting of different 
people answering the interviewer’s questions, and the interviewees are weeded out this way leading into a one-on
-one interview. For higher positions, Steph’s likes to hire from within the company. For example, one specialist 
quit and the other specialists were shifted around and an associate was promoted to a new, starting specialist 
position. In many ways the specialist hiring process is gendered as only men can work the “men areas”, same 
goes for the managerial positions as the only male manager was over the hiring and sales position. When he was 
moved to the kids, home, and shoes department, it was seen as acceptable as he was a homosexual male and 
there was still a woman in the kid’s specialist position to take care of that area.  

As an organization whose purpose is to sell products to the public, it is not a primary goal of it to perpetu-
ate gender inequality, but as a part of the larger social institutions of gender inequality it is not doing a lot to fix 
gender inequality explicitly. Within Steph’s policies they state they do not discriminate based on gender, sexual 
orientation, race, age, etc. as well as in their volunteer work they state they do not work with associations that do 
discriminatory things, which is the only things to do with gender they explicitly discuss; which most of these 
things are required by law and are not revolutionary in nature. Steph’s does not sustain or challenge gender ine-
quality, but the individuals working within it and under influence from outside institutions sustain it with subcon-
scious biases. Women are the majority of retail workers as well as majority of Steph’s workers, and since retail 
work falls into the category of lower paying “women’s jobs” it sustains inequality in that way. It sustains gender 
inequality for men as they are excluded from a large portion of positions based on biases around masculinity and 
the perpetuation that men cannot do women’s work. Overall to remedy some of the issues that sustain gender 
inequality, first they should be aware of gender inequality and the institutions that perpetuate it, as well as making 
active decisions to help remedy it. For example, having members of management undergo bias training as well as 
updating policies in regards to pay and transparency. In addition, Steph’s could begin to integrate degendering 
marketing strategies to help with gender inequalities in society. While this may be too progressive for a majority 
of society, clothing stores that divide clothes based on type and not gender would be a significant step in the de-
gendering movement; for example, having one area for pants and one area for tank tops, regardless of gender 
identity. “we should encourage the degendering of instrumental tasks…every time a man changes a baby’s dia-
pers, it’s a small rebellion; if he can do it in a gender-neutral public baby station, it’s a social transformation,” a 
few months ago Steph’s installed baby changing stations into the men’s restrooms, and while coworkers found it 
weird and unnecessary, it is the beginning steps of social change.  
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Abstract 

 When turning on the television or flipping open a magazine, the reinforcement of gender roles may not be 

immediately apparent. However, upon further inspection, the disparities between the depictions of men and wom-

en become increasingly clear. This study seeks to mirror Courtney and Lockeretz’s (1971) analysis of the roles of 

women portrayed in magazine advertisements to achieve a longitudinal understanding of depictions of women 

from 1958 to 2016. Examining the ways women are portrayed in advertisements brings about two questions: How 

are women being depicted in advertisements in comparison to their male counterparts? How have these depic-

tions evolved throughout the years? The significance of these questions lies in the evaluation of implicit and ex-

plicit gendered roles appearing in advertisements as well as the longitudinal approach comparing the advertise-

ments from various years across a span of nearly 60 years.  Regarding the results of the current research, it is 

hypothesized that the depictions of women’s involvement in society and the workforce will consistently improve 

throughout the years, progressing toward more neutral presentations of gender in terms of occupations. As an 

additional component of this study, the researcher examined whether advertisements were sexualized. Sexual 

nature of advertisements was not evaluated in the previous literature being used for comparison, but was be-

lieved to provide valuable insight into the portrayal of women. The researcher hypothesizes that sexual ads will 

predominantly feature the sexualization of women rather than men. 

 

 



24 

 

Literature Review 

 The issue of the narrow portrayal of women roles has been reviewed and discussed by numerous re-
searchers. One of the first and most important studies of gender representation in advertisements was conducted 
by Courtney and Lockeretz (1971). The study focused on seven magazines marketed to both men and women, all 
of which were published the week of April 18, 1970. Courtney and Lockeretz found that the advertisements reflect-
ed the stereotypes of the time, but failed to represent women’s actual abilities or even the roles they were current-
ly playing in society. Overall, the ads showed very few working women. Of the female workers shown, none were 
depicted in a professional or high-power role. Women in the advertisements were most commonly portrayed as 
nonworkers and were seen taking care of themselves and their home (Courtney and Lockeretz, 1971). These ad-
vertisements corresponded with the prominent ideology that women belonged in the home or in low-stress and 
low-power jobs despite women in that year comprising approximately 1/3 of the workforce and holding high-
ranking jobs in medicine, law, and other prestigious occupations (Women in the Labor Force, 1970–2009). 
 Another significant study was conducted by Belkaoui and Belkaoui (1976). Replicating Courtney and 
Lockeretz’s 1971 study, they reviewed eight magazines published in the second week of January 1958. In contrast 
to Courtney and Lockeretz’s (1971) study, Belkaoui and Belkaoui (1976) hypothesized that advertisements reflect 
society rather than lead it. They found that the ads in their study showed women almost exclusively in nonwork-
ing roles. When shown working it was solely as low-income workers in secretarial jobs or other similar careers. 
Women were also shown as idle and decorative with little to no purchase power or say in decisions (Belkaoui and 
Belkaoui, 1976). These depictions correspond strongly with the time period’s beliefs regarding women’s roles in 
society. While this study provided the necessary data to discuss change between 1958 and 1971, the researchers 
failed to introduce a substantial comparison between advertisements and perceived gender roles of the two time 
periods. 
 Yet another study influenced by Courtney and Lockeretz (1971) was the research performed by Sullivan 
and O’Conner (1988). Following the structure of the previous works, Sullivan and O’Conner (1988) selected a 
group of eight magazines published in November 1983. Of the advertisements in these articles, they found that 
380 men were shown while only 240 women were pictured (Sullivan and O’Connor, 1988). Despite the underrepre-
sentation, by making comparisons to previous studies they concluded that the representation of women both in 
and out of the workforce had improved.  

 The previous literature regarding advertisements greatly shaped the research questions and structure of 
this study. By utilizing similar approaches, comparisons can be made between the years, ultimately leading to a 
more extensive understanding of the way advertisements have changed along with society. 
 

Data and Methods 
 

 Due to a lack of time, funding, and accessibility, the sampling frame for the 2016 data was limited to three 
U.S. magazines: People, Time, and Forbes. These three publications were selected due to their popularity and di-
verse subscribers. All three were published the week of November 28, 2016. Following Courtney and Lockeretz’s 
(1971) original methodology, the advertisements in the magazines were located then coded for several variables. 
Only ads depicting adults were included. The variables recorded included: (1) the number of individuals in the 
advertisement, (2) sex of the individual, (3) job or activities depicted, (4) products being advertised, and (5) sexu-
alization of advertisements. In order to compare the depictions of gender throughout the years, data for 1958, 
1970, and 1983 was drawn from Belkaoui and Belkaoui (1976), Courtney and Lockeretz (1971), and Sullivan and 
O’Conner (1988) respectively. 
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Results 
REPRESENTATION BASED ON GENDER  
 
 Among the three magazines being reviewed, 72 advertisements were included in the study. Within these, 
65 men and 87 women were depicted. Compared to the 19:12 ratio of men to women revealed in the study by Sulli-
van and O’Conner (1988), these numbers appear to be a dramatic improvement in the visibility of women in adver-
tisement. However, the ratio of men and women depicted is remarkably misleading as one of the advertisements 
contained 35 women, therefore skewing the data. Of the 72 ads, 26 included only women, 33 showed only men, 
and 13 contained both sexes. A more in-depth evaluation of this trend is included under the subsection discuss-
ing comparisons through the years. 
 
JOBS, ACTIVITIES, AND PRODUCTS 
 
 Although women were shown in some high-power occupations, the vast majority were depicted as enter-
tainers. Men were portrayed mostly as business executives. The second most frequent position shown for men 
was blue collar worker (see Table 1). The rates at which each gender is depicted in various occupations fails to 
mirror the current distribution of jobs among men and women and continues to associate women with less pres-
tigious and low-paying careers.  
 
 

Table 1:Occupations of Men and Women in 2016 
 

 
 

*Number indicates the number of men or women shown in each occupational position. The percent-
age was determined by the number of men or women depicted in each occupation/total number of 
men or women depicted as workers. 
**The White Collar category includes secretarial occupations 
***All 35 of the women portrayed as entertainers were in the same advertisement. 

 
  

 

 

 

 

 Men 

Number/Percent* 

Women 

Number/Percent 

Business Executive 9 / 36% 1 / 2% 

Professional 3 / 12% 1 / 2% 

White Collar** 4 / 16% 5 / 11% 

Sales 3 / 12% 4 / 9% 

Blue Collar 5 / 20% 0 / 0% 

Entertainment 0 / 0% 35 / 76%*** 

Grey Collar 1 / 4%  0 / 0% 
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In regards to product association, women were consistently depicted at higher rates in advertisements for food 
products, beauty products, medicine and health products, clothing and accessories, and entertainment. Cleaning 
products and home appliances also showed more women than men, but the differences were miniscule. This 
could potentially be due to the small sampling pool. A larger sample would be necessary to confirm the accuracy 
of the results. Men were depicted more frequently in travel and car advertisements. Travel ads showed the great-
est disparity between genders with 6/8 advertisements depicting only men (see Table 2). Overall, women dominat-
ed the product advertisements. This could be a result of the buying power of women in our society. According to 
one article published in Forbes, “Women drive 70-80% of all consumer purchasing, through a combination of their 
buying power and influence.” (Brennan, 2015). 

 
 

Table 2:  Product Based Appearance in 2016 Advertisements 

 
 

 

 

SEXUALITY OF ADVERTISEMENTS 

 Sexuality of the advertisements was not a variable examined in the research for prior years, but in today’s 

advertisements it is important factor. Approximately one in every nine advertisements depicted a sexually sug-

gestive image, provocative positioning, or revealing clothing. Of the advertisements in the sample deemed sexu-

al, each one contained at least one woman. Only one of the ads depicted a man. These observations can be linked 

to the high sexualization and objectification of women in our today’s society. 

 

 

 2016 Male:Female Ad 

Ratio 

Cleaning Products .00 (0:1) 

Food Products .67 

Beauty Products .25 

Medicine/Health .80 

Clothing/Accessories .80 

Home Appliances .00 (0:1) 

Travel 3.00 

Cars Undefined (1:0) 

Banks 1.00 

Industrial Products 1.00 

Entertainment .50 

Institutional 1.00 
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COMPARISONS: 1958, 1970, 1983, and 2016 

 Data for 1958, 1970, and 1983 was drawn from Belkaoui and Belkaoui (1976), Courtney and Lockeretz 

(1971), and Sullivan and O’Conner (1988) respectively. The simplest comparison is the prevalence of men and 

number of women in advertisements for each year. Of the 268 magazine advertisements from 1958, 222 men were 

pictured compared to 138 women (Belkaoui and Belkaoui, 1976).  Among the magazines from 1970, 312 advertise-

ments were used in which 397 men were depicted compared to only 278 (Courtney and Lockeretz, 1971). In the 

364 advertisements drawn from the magazines published in 1983, 380 men were shown yet only 240 women were 

pictured (Sullivan and O’Conner, 1988). As previously discussed, 72 advertisements were included in the 2016 

study. Within these, 87 women and 65 men were depicted; however, if we remove the outlying ad containing 35 

women, the number becomes 65 men to 52 women. The ratio of men to women appearing in each magazine are as 

follows: 1.61 in 1958, 1.43 in 1970, 1.58 in 1983, and 1.25 in 2016. Although the year 1983 showed some deviation, 

the overall trend appears to moving toward a more equal distribution of presence in ads by gender. 

 Another important aspect to consider through the years is job depictions (see Table 3). No consistent pat-

terns emerged regarding inclusion of women in various occupations. Categories such as business executive, pro-

fessional, sales, and grey collar showed a spike in inclusion of women in advertisements in 1983. Women shown 

in white collar jobs peaked in 1958. However, the inclusion of secretarial positions in the category of white collar 

occupations likely lead to the large number of women portrayed under that classification in that year. Blue collar 

occupations had their height of women’s inclusion in ads seen in 1970, perhaps due to the rise of the feminist 

movement in the 60s and 70s and the goal among many feminists at the time to end workplace inequality. 

  

Table 3:Occupations of Women Depicted in Advertisements 

 
*Note: Number indicates the number of women depicted in each occupational position. The percentage was determined by the number 

of women depicted in the occupation/total number of women depicted as workers. 
**The White Collar category includes secretarial occupations 

***All 35 of the women portrayed as entertainers were in the same advertisement. 
 

 1958 1970 1983 2016 

Business Executive 0 / 0% 0 / 0% 2 / 4% 1 / 2% 

Professional 0 / 0% 0 / 0% 8 / 15% 1 / 2% 

White Collar** 13 / 72% 4 / 17% 2 / 4% 5 / 11% 

Sales 1 / 6% 2 / 8% 18 / 33% 4 / 9% 

Blue Collar 2 / 11% 4 / 17% 4 / 7% 0 / 0% 

Entertainment 2 / 11% 14 / 58% 18 / 33% 35 / 76%*** 

Grey Collar 0 / 0% 0 / 0% 2 / 4% 0 / 0% 
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Conclusion 

 In summary, the portrayal of women’s workplace involvement has improved in some areas, but 

worsened in others. The inclusion of women in product advertisements has ameliorated over the dec-

ades, perhaps in response to the increased buying power women hold. The products women have 

been associated with appear to be related strongly to gender norms. While women and men in the 

2016 advertisements appear in traditionally masculine product advertisements at similar rates, wom-

en have been and continue to be shown with traditionally feminine products that are associated with 

caring for the home, family, and beauty. Another issue among current advertisements is the hypersex-

ualization of women in ads. While there was no prior data to draw comparisons from, the disparities 

in the sexual nature of ads based on gender are indicative of a greater problem in the way society 

views and values women.  

 This study was severely impeded by the small sample size, but could easily be expounded upon 

or recreated to include a larger pool of advertisements. The study is significant due to the introduc-

tion of new data regarding gender in advertisements in 2016. In addition, the comparisons discussed 

between 1958, 1970, 1983, and 2016 provide insight into how ads have changed and how, by exten-

sion, society has changed. By evaluating the differences in advertisements throughout the years, dis-

cussions can be started about the social movements and factors that could have instigated the 

change.  
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Another characteristic of the advertisements that is comparable over time is the association of certain products 
with certain genders (see Table 4). For this comparison, data from 1970, 1983, and 2016 was categorized into 
product classifications, then the ratio of men depicted in the product ads to women depicted in product ads was 
calculated. Data from 1958 was unavailable for this variable. Cleaning products, food products, beauty products, 
medicine and health products, clothing and accessories, and home appliances most frequently depicted women. 
Exceptions include food products, medicine and health products, and home appliances in 1983. Advertisements 
for travel, cars, banks, industrial products, entertainment, and institutions in 1970 and 1983 predominantly includ-
ed more men. In 2016, cars, banks, industrial products, and institutions began to include women at the same rate 
as men. 

Table 4:Product Based Appearances in Ads: 1958, 1970, 1983, and 2016 

 

 
Conclusion 

 
 In summary, the portrayal of women’s workplace involvement has improved in some areas, but worsened 
in others. The inclusion of women in product advertisements has ameliorated over the decades, perhaps in re-
sponse to the increased buying power women hold. The products women have been associated with appear to be 
related strongly to gender norms. While women and men in the 2016 advertisements appear in traditionally mas-
culine product advertisements at similar rates, women have been and continue to be shown with traditionally fem-
inine products that are associated with caring for the home, family, and beauty. Another issue among current ad-
vertisements is the hypersexualization of women in ads. While there was no prior data to draw comparisons from, 
the disparities in the sexual nature of ads based on gender are indicative of a greater problem in the way society 
views and values women.  
This study was severely impeded by the small sample size, but could easily be expounded upon or recreated to 
include a larger pool of advertisements. The study is significant due to the introduction of new data regarding 
gender in advertisements in 2016. In addition, the comparisons discussed between 1958, 1970, 1983, and 2016 
provide insight into how ads have changed and how, by extension, society has changed. By evaluating the differ-
ences in advertisements throughout the years, discussions can be started about the social movements and fac-
tors that could have instigated the change.  
 
 

  1958 
Male: Female 

Ad Ratio 

1970 
Male: Female 

Ad Ratio 

1983 
Male: Female 

Ad Ratio 

2016 
Male: Female 

Ad Ratio 

Cleaning Products - .00 .33 .00 

Food Products - .45 1.10 .67 

Beauty Products - .60 .30 .25 

Medicine/Health - .66 1.79 .80 

Clothing/Accessories - .76 .61 .80 

Home Appliances - .86 2.30 .00 

Travel - 1.30 1.00 3.00 

Cars - 1.37 1.60 Undefined (1:0) 

Banks - 2.11 4.97 1.00 

Industrial Products - 2.17 2.49 1.00 

Entertainment - 2.33 1.44 .50 

Institutional - 2.50 1.93 1.00 
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Abstract 

The United States of America prides itself on being the most capitalistic nation in the world. Free markets with 

relatively low government restrictions allow Americans to pursue extraordinary profits. The American dream re-

lies on the idea that people can become successful no matter what their circumstances are. However, in this 

same nation, poverty, inequality, and racism still exist, often as a result of the capitalistic society. Despite this, 

most Americans still have faith in a system that works against them. With this in mind, how do people develop 

their beliefs on capitalism and how are these beliefs maintained? 

By Zachary Cleveland  
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Introduction 
 
 Capitalism dominates American culture. It would be difficult for an American to go one day without experi-
encing the effects of capitalism in their lives. Whether it is the morning coffee, or the time spent at work, it is all 
shaped by our capitalistic economic institution. From the time of conception, when our parents are considering 
which hospital to go to based on costs and services, to the time of our death, when a casket and funeral plot are 
purchased for our burial, we exist as a product and contributor of and to American capitalism.  
 As American lives are so ingrained in capitalism, it is not a surprise to find that many have strong opin-
ions on the matter. You would be hard pressed to find a common American who doesn’t say that they believe in 
the American dream. They believe that with enough hard work and determination that anyone can succeed and be 
prosperous. This idea would suggest that everyone has equal access to opportunity. 
Despite this ideology, social problems such as poverty, inequality, and racism still exist on a large scale. 39.7 mil-
lion people were living in poverty in 2017 in the US (Fontenot, Semega, & Kollar, 2018). Inequality exists between 
classes, races, sexes, and other stratums. Women made, on average, over 10,000 dollars less than men did in 
2017 (Sheth, Gal, & Gould, 2018). In 2016, whites had, on average, over 170,000 dollars of net worth. Blacks and 
Hispanics had between 17,000 and 20,000 (Jan, 2017). The median net worth for lower class workers is, on aver-
age, 70 times lower than that of upper-income families in 2014 (Fry & Kochhar, 2014).  

With problems like these, how is it that the people who suffer from these social problems still believe in a 
system that can produce such atrocities? Why do people who lose privilege because of this system vote for poli-
ticians who would take more of their privileges?  My argument is that people develop their beliefs on capitalism 
through their experiences with capitalism and a strong level of retaliation when they go against it.    

 
Literature 

 
Before examining what capitalism means to different people in America, we must first examine what capi-

talism is supposed to be. Robert Heiner explains capitalism by saying “the means of producing and distributing 
goods are privately owned” (Heiner, 2016, p. 26). In this system, private companies make a product and sell it for 
a profit. While America is considered the most capitalistic nation, it is not purely capitalistic as many things are 
paid for by the government such as education and police forces (Heiner, 2016). 
 Capitalism’s impact on society is a frequent topic in political debates. However, the focus is usually on its 
impact, rather than why people seem to prefer it in American culture regardless of its effectiveness. Its impact is 
an important question. But if people are going to accept it regardless of its impact, it is more important to ques-
tion the strong beliefs toward the economic system.  
To understand why people have different views on capitalism we can look to Herbert Blumer’s theory of symbolic 
interactionism. In his paper The Methodological Position of Symbolic Interactionism, Blumer explained symbolic 
interactionism to have three components which follow:  
 

“The first premise is that human beings act toward things on the basis of the meanings that the 
things give them… The second premise in that the meanings of such things is derived from, or 
arises out of, the social interaction that one has with one’s fellows. The third premise is that these 
meanings are handled in, and modified through, an interpretive process used by the person in 
dealing with things he encounters” (Blumer, 1969). 
 

This theory suggests that people develop different meanings for the same thing based on the experiences they 
have had with it in the past. Socialization is a strong factor in this process and is perhaps the most important con-
tributor in why people have different views on capitalism.  
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A second approach could be taken to explain different people’s beliefs towards capitalism would be to frame it 
from Berger and Luckman’s point of view. These two offered ideas such as habitualization, “repeated actions in-
evitably become routinized”, and institutionalization, “habitualized actions are shared or available to all members 
of the particular social group” (Appelrouth & Edles, 2016, p. 342). Simply put, actions are made routine when they 
are repeated over and over. When a social group begins to participate in these actions as a whole they become a 
standard in society.  
  
Capitalism fits into these ideas by the repetition of capitalistic ideas and behaviors. From an early age children 
begin hearing of the idea of the American dream. Even before they truly know what it means, they know that it is 
their goal in life. This repetition eventually turns into a routine for the child. As such, they join and contribute to 
the pre existing institutionalized ideology of capitalism. Furthermore, the kids learn capitalistic behaviors of buy-
ing and selling at an early age. They accompany their parents on shopping trips and are eventually taught to do 
their own shopping. At a certain point they are expected to find a job and formally join the capitalistic system in 
place.  
  
The last ideology to frame people’s beliefs on capitalism is Merton’s views on manifest function, latent function, 
and (most importantly) deviancy. The manifest function is the “intended purpose of an action” while the latent 
function is the “implicit or unintended purpose” of an action (Appelrouth & Edles, 2016, p. 60). The manifest func-
tion of capitalism is to provide an opportunity for success to people of a society through hard work. However, its 
latent function are the social problems mention earlier (poverty, racism, inequality). After all, if there is only so 
much money in a country, and one person continues to make more and more money, without returning it to the 
system he is making it from, then others have less money to spend. 
  
Deviancy is “the modes of action that do not conform to the dominant norms or values in a social group or socie-
ty” (Appelrouth & Edles, 2016, p. 61). When deviancy occurs in a society it is usually followed with heavy 
pushback from the society. Some forms of deviancy only result in stigmatization while others could result in po-
tential jail time. I believe capitalism is mostly maintained through the pushback that results when deviancy oc-
curs. 
  
One widely debated example of this is the topic of healthcare. In many countries, healthcare is a government pro-
vided service to its citizens. Whether it be a form of socialized medicine or a single payer system, they find ways 
to provide healthcare. Some of these countries include the United Kingdom, Sweden, France, and Germany (Jain, 
2013). Taiwan is another that uses a single payer system to provided healthcare for 99 percent of its population 
(Palfreman, 2008).  
  
In America, the idea of socialized medicine or even a single payer system is widely disliked in America. This is in 
large part due to the media’s portrayal of such healthcare systems. In one article, The Pitfalls of Single-Payer 
Health Care: Canada’s Cautionary Tale, the author talks about Canada’s healthcare system, stating that is failing, 
barely affordable, and as having poor quality of healthcare (although the article did note that the quality was high-
er than in the US) (Malcolm, 2017). These “problems” are a common trope in the media’s portrayal of non-
capitalistic health care systems and are a good example of how deviancy from the norm is discouraged.  
  
What the media does not talk about are the shortcomings of the American healthcare system. It isn’t discussed 
that 48 million people were uininsured in 2012 and that these numbers were predominately blacks and Hispanics 
(Heiner, 2016). Furthermore, the media doesn’t tell people that out of 191 countries, the US healthcare system was 
ranked 39 (far from the top) (Heiner, 2016). Lastly, and perhaps most disturbing, is the fact that the infant mortality 
rate in America is higher than 30 other countries (Heiner, 2016). Despite all of this, American healthcare is the 
most expensive in the world (Heiner, 2016). However, the media would have us believe there is no need for 
change. Socialism in general receives the same treatment as its healthcare system. The American dream relies on 
the idea of success from hard work.  
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With it ingrained so deeply in the American psyche, people scoff at the idea that someone should receive finan-
cial help (or other help) without working for it. A simple google search will bring up images portraying American 
views on “government handouts”.  
The least problematic of these states “The American dream does not come from government handouts”. Some 
others suggest that people abuse the system and knowingly refuse to work out of laziness while still receiving 
welfare benefits.  
 
These ideas are often misrepresented and other times outright wrong. For instance, the idea of people being lazy 
and not getting jobs to abuse the system can be refuted with statistics showing the rate at which people stop re-
ceiving government assistance. 21.3 percent of people in the US receive government assistance in 2012 
(Census.gov, 2015).  Out of these people, 43 percent stop receiving benefits within 37 to 48 months, while 31.2 
percent stop receiving benefits within a year. While they may stop receiving benefits for different reasons, they 
still cannot be classified as abusing the system after this.  
  
One early person to critique capitalism was Carl Marx. Marx believed that class struggles were the root of subor-
dination in capitalistic society. He thought the bourgeoisie (the factory owners) and the proletariats (the workers) 
would constantly be in conflict and cause the system to eventually collapse because the proletariats would con-
stantly be exploited (Appelrouth & Edles, 2016). The only way to avoid this was to make the means of production 
collectively owned. Like socialism, Marx’s ideas often receive strong negative reactions due to what people have 
been led to believe about them. Marx’s communism is widely misunderstood in American culture, with most peo-
ple equating it with authoritarian government.  
 
These examples and more could be used to show how the system punishes non-capitalistic ideas. People receiv-
ing government assistance often feel shame for having to receive the system. It is often kept a secret. However, 
with one in five Americans receiving benefits, it is likely that every American knows someone receiving benefits 
(even if they do not know it). With practices such as stigmatizing and early habitualization in place the warped 
view of capitalism in America is unsurprising.  
 

Methods and Data: 
The data used to examine the theories behind how people view capitalism came from renowned sociological theo-
rists. Blumer, Berger, Luckman, and Merton each published articles on their theories. Marx’s views as well as def-
initions for some of the terms (deviance, latent function, and manifest function) werepulled from a social theory 
and social problems textbook. Other data on healthcare, socialism, and the social and media response to devi-
ance was collected from online articles, images, and news sources.  
 
The data gained from these articles was used to logically reason how people gained their beliefs on capitalism. 
The ideas of symbolic interactionism, habitualization, and institutionalization explain how society shapes strong 
beliefs toward the American dream from a young age. Merton’s ideas on deviance, manifest function, and latent 
function explain the intent of capitalism and how non-capitalistic thoughts are punished in order to maintain the 
system in place.  

Analysis: 
The argument was that society shapes strong pro-capitalistic beliefs from an early age and maintains them 
through retaliating against deviancy from these ideas. The theories give support to the idea that children are 
shaped relatively young to believe in the American dream. This practice is perhaps responsible for the spread of 
capitalistic belief. However, I believe that the maintenance of the belief is mostly done through stigmatizing devi-
ance.  
  
This process of early socialization and stigmatizing other beliefs is probably the reason why many people vote for 
politicians that do not work for their interests. They believe in capitalism so strongly that a politician spouting 
capitalistic rhetoric has to be aligned with their own political views (or so they would believe).  
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They cannot conceive other ideas than capitalism because they are filled with false information on the matter. 
Fear of stigmatization could go a long way in the maintenance as well. Perhaps there are a good number of peo-
ple out there who want the system to change but are too afraid to speak up for fear of retaliation.  
  
Furthermore, I believe that the capitalistic system itself has a part in the maintenance. People cannot function in a 
capitalistic society without contributing to it. Perhaps the only way would be to completely remove yourself from 
the society and produce your own goods. If you exist within the society you have to buy  
goods such as food and shelter and you have to make money to buy these goods. Therefore, you have to accept 
(to some degree) the capitalistic system in place. By doing so, you contribute to that system.  
  
How then can we challenge the system? If socialization and stigmatization are all that is supporting capitalism, 
then socializing our kids differently and challenging false information would be enough to begin to change the 
system. However, the system is still in place. Perhaps desperation plays a part as well. People living in poverty 
have little choice but to accept the system in place. They cannot challenge it in part because they have little pow-
er to do so and in part because they cannot afford to. Their livelihood relies on conforming to the system.  

 
Conclusion: 

  
Capitalism is a strong ideology in the US that doesn’t seem to be going away anytime soon. People like Carl Marx 
and both conflict and critical theorists understand the problems associated with capitalism and society as a 
whole. While many of their theories are not widely known or adapted, it is important to note those, both past and 
present, who are willing to challenge the status quo.  
 Theories on socialization and deviance show us how these ideas are formed and maintained in society. It is im-
portant to understand this if we are to ever find a way to combat the system and the social problems that stem 
from it. Perhaps further research into this could one day shed light on a solution that incorporates the American 
dream and equality for all.   
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By Kelly Morgan 

Sociology In Action: Sexual Violence Prevention  

In May thru December of 2018, JSU faculty and students were funded by the Center for Disease Control (CDC) 

to evaluate the Alabama Department of Public Health (ADPH) and Alabama Coalition Against Rape’s (ACAR) 

rape prevention education program.  Drs. Deshotels and Donley worked with three JSU students, Karter John-

son, Hannah Galloway and Kelly Morgan evaluated a legislatively approved rape prevention education pro-

gram given to middle and high school students using pre and post-tests.  The program, Safe Dates, is de-

signed to decrease risk factors and increase protective factors known to be associated with sexual violence.  

In specific, the evaluation tested whether participants in the Safe Dates program had increased their support 

for gender equality and decreased their support for rape myths.  The study found that while the program was 

effective there were important race and gender differences in the outcomes.   

The project was important in a number of ways.  First, we were able to help rape prevention education efforts 

across the state by showing where the program was effective and where change was needed.  Second, it pro-

vided JSU students the opportunity to gain valuable skills in data entry, data analysis and evaluation research.  

Third, it established important and beneficial collaboration between JSU and our community.  Fourth it showed 

students the benefits of education generally and sociology specifically in the ‘real world.’  

Specifically, sociology students at JSU learn about the importance of using evidence to understand and ana-

lyze social life at multiple levels of analysis.  Likewise, the CDC approach to ending sexual violence uses a 

public health approach to address sexual violence at multiple levels of analysis and collects evidence to en-

sure efficacy.   The public health approach to ending sexual violence includes four levels of analysis (the socio

-ecological model).   
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 The CDC webpage explains:  “This model considers the complex interplay between individual, relationship, com-

munity, and societal factors. It allows us to understand the range of factors that put people at risk for violence or 

protect them from experiencing or perpetrating violence. The overlapping rings in the model illustrate how factors 

at one level influence factors at another level….[T]he model also suggests that in order to prevent violence, it is 

necessary to act across multiple levels of the model at the same time. This approach is more likely to sustain pre-

vention efforts over time than any single intervention. “   

Individual 

The first level identifies biological and personal history factors that increase the likelihood of becoming a victim 

or perpetrator of violence. Some of these factors are age, education, income, substance use, or history of abuse. 

Prevention strategies at this level promote attitudes, beliefs, and behaviors that prevent violence. Specific ap-

proaches may include education and life skills training. 

 

Relationship 

The second level examines close relationships that may increase the risk of experiencing violence as a victim or 

perpetrator. A person’s closest social circle-peers, partners and family members-influences their behavior and 

contributes to their experience. Prevention strategies at this level may include parenting or family-focused pre-

vention programs, and mentoring and peer programs designed to reduce conflict, foster problem solving skills, 

and promote healthy relationships. 

 

Community 

The third level explores the settings, such as schools, workplaces, and neighborhoods, in which social relation-

ships occur and seeks to identify the characteristics of these settings that are associated with becoming victims 

or perpetrators of violence. Prevention strategies at this level impact the social and physical environment – for 

example, by reducing social isolation, improving economic and housing opportunities in neighborhoods, as well 

as the climate, processes, and policies within school and workplace settings. 

 

Societal 

The fourth level looks at the broad societal factors that help create a climate in which violence is encouraged or 

inhibited. These factors include social and cultural norms that support violence as an acceptable way to resolve 

conflicts. Other large societal factors include the health, economic, educational and social policies that help to 

maintain economic or social inequalities between groups in society. 

 

JSU faculty and students will continue their work with our local domestic violence and rape response and preven-

tion organization (2nd Chance) in the Spring 2019 semester.  These kinds of collaborations provide valuable ser-

vice to the community and opportunity for skill building for students.   We look forward to our continued work 

with 2nd Chance.  If you would like to find out more about the CDC’s public health approach to ending sexual vio-

lence, visit:  https://www.cdc.gov/violenceprevention/overview/social-ecologicalmodel.html  

Or, if you are interested in volunteering to work with 2nd Chance, please contact: 

Dr. Tina H. Deshotels tdeshotels@jsu.edu  
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Cher Ami:  The Unofficial Newsletter of the  

JSU Sociology Program 

(Opportunity Knocks)   

For more information visit 

http://www.jsu.edu/sociology/ 

Cher-Ami is the voice of the sociology program (students, alumni and faculty).  We are now 

taking applications for editors/writers.  Think of submitting papers you’ve written for classes, 

musings you’ve had, important quotes and/or feedback for your professors.  Ideas for columns 

including but not limited to:   

 

Kudos:  Collect and publish awards and/or honors? 

Opportunities:   Collect and publish opportunities for students.    

Ask a Sociologist:   In question answer format (ala Dear Abby) recruit letters and interview so-

ciologists for their responses.    

Meet a Major:  Interview and publish article highlighting a SY major  

Alumni Spotlight:  Interview and publish article highlighting a SY alum 

The Lens:  Solicit, Collect/publish/write column that uses sociology to understand a current 

event 

It’s Sociology Time:  Collect/edit/publish papers from sociology students (from coursework, 

blogs, research etc.) 

Sociology in Art:   Create/solicit and publish Photography, Poetry, Music, feature a sociological 

relevant art project  

Your Ideas!:  Propose a column that you solicit/write and/or edit.   

Add your column here!:   Create your own column, solicit writers, edit/and or write it yourself 

 

TO APPLY:  Contact Dr. Deshotels at tdeshotels@jsu.edu   

 

 

Cher Ami Editorial Board  

Call for Participation 


